


YOUR STORY
DESERVES TELLING
The power of entrepreneurs sharing

their story cannot be overstated. By

sharing their journey, challenges, and

successes, entrepreneurs can inspire

and motivate others who are on a

similar path. Stories are a powerful

tool for connecting with others,

building relationships, and creating a

sense of community. By sharing their

story, entrepreneurs can also

humanize their brand, making it

more relatable and authentic to their

audience. Stories can help

entrepreneurs build trust and

establish themselves as leaders in their

industry. They can also provide

valuable insights and lessons that can

help others avoid mistakes and

achieve success.  



WHY ENTREPRENEURS
SHOULD WRITE

WONDERING IF ADDING A BOOK TO YOUR TO-DO LIST IS WORTH IT? HERE ARE FIVE

REASONS THAT MAY CONVINCE YOU: 

ESTABLISH CREDIBILITY AND AUTHORITY: WRITING A BOOK CAN ESTABLISH

ENTREPRENEURS AS EXPERTS IN THEIR FIELD. BY SHARING THEIR KNOWLEDGE AND

EXPERIENCE, THEY CAN POSITION THEMSELVES AS THOUGHT LEADERS AND GAIN

CREDIBILITY AND AUTHORITY AMONG THEIR PEERS.

1.

INCREASE VISIBILITY: BOOKS CAN ALSO HELP ENTREPRENEURS INCREASE THEIR

VISIBILITY AND REACH A WIDER AUDIENCE. A BOOK CAN SERVE AS A PLATFORM TO

SHARE THEIR IDEAS AND MESSAGE WITH A LARGER AUDIENCE, AND CAN LEAD TO

SPEAKING ENGAGEMENTS, MEDIA INTERVIEWS, AND OTHER OPPORTUNITIES.

2.

BUILD A PERSONAL BRAND: A BOOK CAN ALSO HELP ENTREPRENEURS BUILD THEIR

PERSONAL BRAND. BY SHARING THEIR STORY AND PERSPECTIVE, THEY CAN

DIFFERENTIATE THEMSELVES FROM COMPETITORS AND CREATE A UNIQUE BRAND

IDENTITY.

3.

GENERATE LEADS AND SALES: BOOKS CAN ALSO SERVE AS A MARKETING TOOL FOR

ENTREPRENEURS. BY OFFERING VALUABLE CONTENT AND INSIGHTS, THEY CAN

GENERATE LEADS AND SALES FOR THEIR BUSINESS. A BOOK CAN ALSO BE USED AS A

LEAD MAGNET, OFFERING IT AS A FREE DOWNLOAD IN EXCHANGE FOR EMAIL

ADDRESSES AND OTHER CONTACT INFORMATION.

4.

LEAVE A LEGACY: FINALLY, WRITING A BOOK CAN BE A WAY FOR ENTREPRENEURS TO

LEAVE A LEGACY. BY DOCUMENTING THEIR EXPERIENCES AND INSIGHTS, THEY CAN

SHARE THEIR KNOWLEDGE WITH FUTURE GENERATIONS AND MAKE A LASTING IMPACT

ON THEIR INDUSTRY.

5.



How to Market 

Your Book

The first step to effective book marketing
is to know who your target audience is.
Who is most likely to read your book?
What are their interests? What motivates
them? Once you have a clear idea of
who your ideal reader is, you can tailor
your marketing efforts to reach them.

Know Your
Reader

Build a
Platform
Your author platform is your online presence as
an author. It includes your website, social media
profiles, and any other online presence you have.
Make sure your website is optimized for search
engines and easy to navigate. Use social media
to connect with your readers and build a
community around your book.

Congratulations,

you've finished a

book, now what?Congratulations,

you've finished a

book, now what?



Book reviews are essential to building your book's credibility and visibility. Reach out to book bloggers

and reviewers to request reviews of your book. Offer a free copy of your book in exchange for an

honest review.

all of the heavy work doesn't have to

fall on you. leverage those who already

have a prominent voice with your

potential readers.  Identify friends or

influencers in your niche and reach out

to them to request a partnership. Offer

them a free copy of your book in

exchange for a review or social media

post.

Use Book Reviews

U S E  Y O U R  N E T W O R K  

( A N D  I N F L U E N C E R S ! )

Book events, such as book fairs and author readings, are a great way to connect with readers

and promote your book. Attend events in your area and bring copies of your book to sell and

sign. Use events as an opportunity to network with other authors and industry professionals.

Attend Book Events



About Us
Sacred Fire Creative is a Portland, OR-based digital marketing

agency that’s focused on creating legacy – for you and your

brand. We want you to have an online presence that’s authentic,

relatable, and a force for good. And we want you to have a deep

and solid connection with a tribe that trusts you and is loyal to

you.

Our CEO and Digital Strategist Malee Ojua is a rocket scientist, a

shaman, and a connector. She has a passion for fostering

relationships between business owners and their tribe. She

intentionally works with people who are looking to serve their

community in a bigger way and create positive change in the

world. 

Learn more about the way we work by visiting

www.sacredfirecreative.com.
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